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SARA METWALLY

Social Media Content Creator & Copywriter

Creating content strategies, campaigns, and
Social experiences that help brands grow.




Beyeond Creating
Content

l
| develop content strategies that connect } 17+
business goals with creative execution | Brands ¢ Clients
g 40O+
From planning monthly content calendars and { Content Pieces
campaign ideas to writing copy, scripting reels, ; 5
and managing communities, ! Industries Served
End-to-End
| help brands build a stronger social media Content Strategy ¢ Social Media

presence with purpose



Social Media Management
Managing publishing work¥flows,

community engagement, and
content consistency

campaign concepts from

.dea to execution

Creative Concepts
Turning insights into scroll-

stopping content ideas and o
visual storytelling Market Research

Analyzing competitors,

identifying opportunities,
and refining content

\w direction



Some of the Brands I've Had the Pleasure Explore each project by clicking its logo
to Work With
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https://www.facebook.com/profile.php?id=61576537114893&locale=ar_AR
https://www.facebook.com/profile.php?id=61578815462411&locale=ar_AR
https://www.facebook.com/egyptoshop.eg?locale=ar_AR
https://www.facebook.com/profile.php?id=61577635490934&locale=ar_AR
https://www.facebook.com/fasilaproduct?locale=ar_AR
https://www.facebook.com/profile.php?id=61588651942474&locale=ar_AR
https://www.facebook.com/profile.php?id=61578339958579&locale=ar_AR
https://www.facebook.com/DawaaPharmaciesEg?locale=ar_AR
https://www.facebook.com/photo/?fbid=122151202358939283&set=a.122102738012939283&locale=ar_AR
https://www.facebook.com/profile.php?id=100085224049818&locale=ar_AR
https://www.facebook.com/Everest.dental.center?locale=ar_AR
https://www.facebook.com/profile.php?id=61575747845824&locale=ar_AR
https://www.facebook.com/profile.php?id=61576804682724&locale=ar_AR
https://www.facebook.com/awadyurban?locale=ar_AR
https://www.facebook.com/profile.php?id=61580069078280&locale=ar_AR
https://www.facebook.com/carcraftluxury?locale=ar_AR
https://www.facebook.com/healora.eg?locale=ar_AR
https://www.facebook.com/profile.php?id=100070874735498&locale=ar_AR

Food & Hospitality




Qg™ JAZEEL The Egyptian Market

dusr
-l 25 T
Wislaml ;e gy _dinlll 85 Lo o 11ais “Premium Quality” N . 5ginsll Cuj alle oré
Byhelly zgaiall Lz, prlass 950 (Extra Virging jlisall Sall oei il Cug
[Polyphenols) 5aus Ul Slbliie poxmy ol St Ul dlac L . pliall cganll | opmin Lo 337
33dnmll sl File Tyl zle o dlgsig iy doskb pudig Slinme iy

& alzall b 1S o) vl il iy Jsj

) gy wri linybed Hsid J§ line iy i cyagliog daxj dlags o csile
Epul on Capall sy azd Sllngas al=S 83 _dumubll liflsdial 83ge wele] Flaine e fe iz B8 ol
1S Sy

blailly Flags L1y pmubs Jus gl Sisdnl ol 4a@5 Cuj pline i clg

LB dpplal dauill Bioavailability 3| & bini pliac Thawy 151y il gogesl i lis] Jiiz b

_.IL';'_!._lh.lJ

Ay cuy dhai ol Balaig JUV) dmeicll Gai 2l jape giay ol F ol b 35alsl dxbill

Content Pillars S
cgaaall onymil Curj ond iy ingaliEa

il dinnuwn deubll ol Pure 8 Raw | pé Jhisy . gadiall a Shis

JBl e WPALISH Fslazll 5l — Jujz ES

We've got you covered

liasill b iy  im e L
& B15lg Ay Jinng dsabe Sl e a3l UL

Jil e W s £l i linang il S o (Tl 3z il

33 pgrazd Gl ki diagy Jyls g pollEg amen .J‘.;T e e Clle dn
alaal 2 ale o108 Jiil azb ko oty gy e Y Granls lin] . Jaje i

prver S5 Cujo Juus 20 .. Jmogiy by dds

Aol Dilanlly

H
E ’ - -
Raw & Pure lgi] 55k Lad jue il Jaosis i Jije oo oaity cuj dbii Js Jus 5he K 555 jlac “‘L"H "f'L! A l-’!!‘og" EJ-“‘"I

Lgoling pus Ul drmubll ddliall lgias K ibiie

Product Storytelling
Health & Education
Lifestyle
Brand Values
Seasonal Campaigns
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My Contribution

Brand Positioning

Content Strategy
Creative Concepts
Copywriting ;
Visual Direction



https://www.facebook.com/share/p/1HbrW3DxuN/
https://www.facebook.com/share/p/14jhEdLHftt/
https://www.facebook.com/share/p/1Le74jnd86/

Egypto

UK-Based Egyptian Products Marketplace

s EgyptoShop

- o 5043 ackeull guigs 16
The original keeper of human memory

Before the cloud, before archives, there was papyrus...
It wasn't just a material; it was the foundation of human knowledge

While mass-produced paper fades, authentic papyrus—crafted by hand in Egypt—only gains
character with timel!

Why settle for a sketchbook when you can draw on the same surface that held the secrets of the
pharachs?

Bring history to your walls

Explore the collection via the link in our bio & ._I.ii e

Wjall pae iVl 85150 alin il oyl

‘ IR TRE “';‘WE'I '-'l""! ———

.nl i

akl 5 = — 4. 34
EgyptuShup
- |_| 18

Craving something sweet, yet loocking for the perfect healthy balance?

With Egypto, you no longer have to choose.

QOur premium Egyplian date snacks offer the perfect balance—naturally sweet, rich in heritage, and
a refined alternative to processed snacks.

Indulgent, authentic taste

Naturally superior quality

Pure, enduring energy in every bite

From Chocolate to Pistachio and beyond... every bite is a perfect harmony of health and heritage.
Snack authentic. Treat yourself to the soul of Egypt.

Order now from Egypto and enjoy the authentic taste of home ..J.ii e 3

Craving sweets...
but want to stay healthy?

Click the inage to view the post

H_

Built Egypto’s social media presence from the
ground up, creating a strategic content system
Foyploshor that introduced the brand, established its identity,

They say you can't buy happiness, but you can buy El Arosa Tea, and that's pretty much the same and CO'\ﬂeCtEd Egypt‘an Products w‘th audjences jn
thing!

Whether you're an Egyptian missing the “heavy™ glass of tea after a meal, or a tea lover in the UK the UK
looking for a bold, rich altemative to your daily blend, El Arosa is the answer. It's the national drink
of Egypt for a reason—strong, authentic, and full of character.

Bring the Cairo cafe experience to your British kitchen.
From our home to yours. Anywhere in the UK.

Egypt{: Click. Connect. Egypt
D5 i-; YPLO.SNO] Ll.ll e Cha.'e”ge

Position Egypto as the go-to destination for
authentic Egyptian products in the UK through
strategic content, storytelling, and community-

focused campaigns

Strategy

Brand Positioning
Content Strategy
Product Storytelling
e > Cultural g Seasonal Campaigns

) 3 Community Engagement
| TFFE SOUL OF ' Conversion-Focused Content
CAIRO IN A CUP



https://www.facebook.com/share/p/18iM7iUhVC/
https://www.facebook.com/share/p/1H9NbNu5tN/
https://www.facebook.com/share/p/1JE2Qw5JWj/

LOVAR CAFE

Lovar is Your Station
A lifestyle campaign that positioned Lovar as more
café—a daily destination where every product
becomes a different kind of recharge

han a

Lovar Cafe
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Feeling low?
Stop by Lovar_. Rechange your energy, ignite your aeativity, and power your day
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t Mew Damiatta - Food Court Savannah hub.
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LOVAR

More than one dchoice, one perfect siation.-
Delidous dishes made to fuel your day, lift your mood, and pair perfectly with your favorite drink
Lowar — where every bite recharges youw
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¥ New Damiatta - Food Court Savannah hub.
Jil a,c 01034370285

kore thon one choice,
One perfect station.

STATIONES

The Egyptian Market

Built one unified campaign concept.
V4 paig P
v/ Extended the idea across multiple

products and content formats.
v/ Strengthened Lovar's lifestyle brand
identity through consistent storytelling.

>ood comversations are better with great coffee and even better treats_

Tag the person you'd share this table with.
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1 Mew Damiatta - Food Court Savannah hub.
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https://www.facebook.com/share/p/1EKpYDTcS3/
https://www.facebook.com/permalink.php?story_fbid=pfbid02hq9NoEgnFLkz7ZJqoRQtxcTh5Tpa7ouX7Q83gDttHRTY6wcy91MfgdSHM9dyr5Dfl&id=61578815462411
https://www.facebook.com/share/p/1ECukH4mHZ/

Medical Sector




S The Egyptian Market
= Physical Therapy & Wellness Center _
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https://www.facebook.com/share/p/1CzYspXGXY/
https://www.facebook.com/share/p/1JQ3yTUARA/
https://www.facebook.com/share/p/1JDyUsbS3i/

EVEREST DENTAL CLINICS

Everest Dental Clinic
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e L S DR perceive implants as :::t:“:c
orthodonti
treatment
because they don't
know what to
expect

expensive
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Solution Solution

Created an engaging
educational reel

using a strong hook

and clear

explanations to
reduce fear and
build confidence
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https://www.facebook.com/share/p/14guhpDmTi2/
https://www.facebook.com/share/r/1BYi7tnuk9/

Elevating aesthetic treatments through premium, confidence-driven content
Creating social media content that combines education, beauty storytelling, and persuasive
messaging to position aesthetic treatments as an investment in confidence—not just

Start Cure Damietta -
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Addressed a common beauty concern
through educational, benefit-driven
content that highlighted safe and
natural-looking results.
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Shifted the messaging from bigger lips
to natural enhancement, confidence,
and elegant results

Click the immage to v
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Positioned facial rejuvenation as a
premium self-care experience rather
than a cosmetic procedure.


https://www.facebook.com/share/p/185DwRMKmz/
https://www.facebook.com/share/p/1C2PhNRWgu/
https://www.facebook.com/share/p/194m1TqkYW/

Kids € Entertainment




COCOMELON KIDS CLL\

meaningful experiences for children
and families
Developed engaging content that highlighted
educational play, family trust, and memorable

Creating

experiences

Cocomelon kids dub @

@ - yuyla 18

plusg dals 4l alos alll Jguy diste xi I579e Taz e ole oo B3,lgill Bpesd
J T 83 Sl el lgTige o5y b il LiSae pasll gigly il peb lgd) 4 8lall e e

Bytadl il jlazs riurinll £ L - Bl bliad iolainll T
Slutiully Junlaill
JBl ae 01507079677

Wy lisle LSl sy ySlall piell olsil

. Toi BE og 30550 1ngills asslyill waliad Flui

&) dinbn Ciily Salimll  pfya i g lde ilegenall Hic Judiy lis] Cooomelon .o
Bllall Cimg yJab Jolf walpi] saeis @8

3AEM Al Aasp Acley dbubily G pnend doloi [ 8

Lpdngly Sllaby Ma yfaed g5y oLl pb Tz 3g3mn 3anll

Byladl oy ylazs il § gl - Bl bl olyiel |

The Egyptian Market

Parent-Focused Content
Educational Play
Reels € Social Content
Community Engagement
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https://www.facebook.com/share/r/1Cq8qESNUc/
https://www.facebook.com/share/p/1EGVjonn7k/
https://www.facebook.com/share/p/1LhE8gtuZz/
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( U){L.II'}F is found in the detail. We believe that the true
l'*- - essence of an exceptional home lies in the quality of its matenals
and finishing.
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ARKAN AL EZZ REAL ESTATE
Creating strategic real estate content that
builds trust, highlights investment opportunities,
and presents properties through clear, value-
driven storytelling
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My Contribution
e Content Strategy
o Content Calendar
o Copywriting
o Creative Concepts
e Visual Direction


https://www.instagram.com/p/DSZ7iq1CEXD/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==

Beyond Social Media




My experience also extends to website copywriting, Cli

long-form content, SEO articles, and campaign

planning—helping brands communicate consistently
across multiple platforms
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= formsite

FOWERED BY nfnrmsgadl

Easily create

professional

online forms,
surveys and
workflows!
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Fasila Nursery Marketing Strategy

Fasila Mursery

Content Pillars
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https://thewriteress.com/best-websites-to-create-html-forms-for-free/
https://arkanelezz.com/
https://docs.google.com/document/d/18pse6I2nH7xTOF-grbBSGe7ZNohSrMjtHNUqviqbHz0/edit?tab=t.0

Portfolio 2026

Thank You

Thanks for reading — I'd love to help
bring your next idea to life

Email

saratarbih@gmail.com

Phone
01060385462

LinkedIn
Sara Metwally



https://www.linkedin.com/in/sara-metwally-1908171b1/
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